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While the global aviation industry continued to be 
undermined by the ongoing disruption caused by the 
pandemic, the green shoots of recovery were visible 
in 2021, with passenger numbers climbing as national 
lockdowns and travel restrictions were lifted around the 
world.

Meanwhile, the easing of barriers to movement also 
saw a resumption of major public events as the year 
progressed, providing opportunities for increasing 
engagement in this segment in line with SACC’s broad 
diversification strategy. 

Having accelerated the implementation of the strategy 
throughout 2021, we delivered key aspects of our 
comprehensive plan to position SACC as an increasingly 
significant player in a variety of economic sectors 
beyond our core.

Recovering Performance in 2021  
The return to travel and events resulted in revenue 
growth of 31% to SAR 1.2 billion, compared to SAR 927 
million in 2020, signaling a resumption of our target 
trajectory, whilst net profit stood at SAR 14 million in 
2021, as compared to a loss of 335 million in 2020.

We actively engaged with our airline partners in 2021 
to meet the continued headwinds in our core industry, 
developing Covid-19 menus for Saudia, introducing new 
premium class concepts and services for flynas and 
flyadeal, and supplying PPE to clients. 

Our In-Flight Catering business continued to recover 
in 2021, particularly in the domestic air travel segment, 
where activity almost returned to pre-pandemic levels. 
Nevertheless, international travel remained muted at 
only around 30% of 2019 levels. 

Therefore, while the revenue and net profit generated 
by IFC remained below pre-pandemic levels, they saw 
significant improvement over 2020, with SAR 938 
million generated in 2021 – representing a 44% increase 
over 2020. 

As the aviation sector continues to rebound 
following the easing of travel disruptions caused by 
the pandemic, we will continue to build upon this 
encouraging platform for future growth in our core 
business.

Our Catering & Facilities division achieved revenue of 
SAR 231 million in 2021, representing growth of 10% 
over 2020 and reflecting the success of our ongoing 
diversification into new segments in the sector. 
Meanwhile, the SACC Retail division contributed SAR 
43 million to group revenue in 2021 – a 33% decline 
from 2020.

Our Continuing Strategic Transformation
In the 40th year since our establishment, SACC’s 
strategic transformation continued unabated in 2021, 
with cost and quality enhancements in our aviation 
business, complemented by organic development in our 
C&F services. 

Throughout the year we maintained our focus on 
expanding our healthcare and government catering 
services, leveraging the ongoing evolution of the 
healthcare sector toward greater privatization. This 
progress was marked by our first contract with a private 
hospital – City Med Hospital in Riyadh – in 2021 to 
supply high-end meals for patients and employees. We 
also secured the largest Hajj contract in SACC’s history, 
serving 817,000 meals to Pilgrims visiting Mecca and 
completed the launch of our white label frozen meals 
range. 

We also continued to target greater engagement in the 
sports segment, building on the successful provision of 
hot and frozen meals for the 15-day Dakar Rally 2021 
to access new opportunities as public events returned 
later in the year, while the full restructuring of our Retail 
business also gained pace in 2021, with an expanded 
on-board offering and a right-sizing of ground retail 
outlets based on performance. 

E-commerce also remains a key priority in our 
transformation program, having launched a new 
platform to support our ambitions in this key area 
of growth while complementing our physical retail 
offerings on the ground, particularly in the context of 
high-end products. This was achieved by allowing for 
the pre-ordering and direct-to-seat delivery on aircraft 
and trains.  

We also continued to engage in active price monitoring 
in 2021, adjusting our model to adapt to the changing 
market conditions across our services, whilst also 
maintaining strict cost efficiency measures to ensure 
our continued competitive advantage.

Digitalization and Innovation
Our digital transformation program continued in 
2021, with extensive progress being achieved by 
IFC in the digitalization of the customer experience 
in our lounges to support the roll-out of a new 
customer e-experience in 2022. We also implemented 
new Point of Sale (POS) facilities and e-invoicing 
solutions, and completed the trial phase of our new 
Saudia Crew QR code project in September 2021.

SACC has successfully leveraged the diversification achieved under its 
strategy to deliver a year of highly encouraging results, whilst also capitalizing 
on the return of our core business in the aviation sector. 
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We will introduce further automation and 
digitalization in 2022, integrating new 
technologies to complement the e-experience 
across other aspects of our business lines. 

SACC in 2022
As we enter 2022, SACC will continue to deliver on 
the key pillars of our strategy, building a business fit to 
capitalize on the many opportunities presented by the 
rapidly expanding Saudi Economy. 

To this end, we will retain our focus on investment 
and human capital development, the continuous 
improvement and promotion of digital and industrial 
automation across our services, the ongoing 
diversification of SACC’s business portfolio, and 
a continuation of our meaningful support for the 
communities we serve.

As we strengthen our position as the leading 
aviation services company in the Kingdom, 
leveraging the gradual return of international 
travel, our diversification will continue to open up 
opportunities for expansion into new segments 
through our C&F division – such as medical and 
educational facilities, public sector and government 
organizations, and the return of Hajj and Umrah 
travelers – and in the burgeoning e-commerce space. 

In a ground-breaking move for the company in the 
coming years, we will also explore the possibility 
of M&A activities in key sectors to aid this 
diversification, supporting the broader economic 
diversification plans of the Kingdom as a whole 
embodied in Saudi Economic Vision 2030.
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